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2.0

ROC2 .0  STRATEGY
THE P ILLARS

CREATING 
AWARENESS

PROVIDING
HELP

MOBILISING 
STAKEHOLDERS

TARGETING 
INNOVATION

Organisation, Administration, Financing

• Creating awareness 
• Providing help
• Mobilising stakeholders
• Targeting innovation



2.0

Providing Better Data

Education is Key

Substitution 
Strategies

General Guidance

Activate Sector 
Organisations

Involve Social 
Insurance Networks

Bridging the Gap

Finding funds for 
Businesses

Cooperation with 
SLIC

Empowering Workers

Process -generated 
Carcinogens

Safe Working 
Procedures

CREATING 
AWARENESS

PROVIDING
HELP

MOBILISING 
STAKEHOLDERS

TARGETING 
INNOVATION

ROADMAP  ON CARCINOGENS 2 .0
20 20 -20 24

ROC2 .0  STRATEGY
THE CHALLENGES
• 12 challenges run by the partners
• Scheduled to start 2021
• More to come 

in the next years…



2.0
Education is Key (SI/BE)THE CHALLENGES

• Briefe Profile

• Target and Milestones
M1 Mobilising actors

• Activities
 ...A3 Tool development

• Monitor results/Deliverables 
...D3 Pedagogic tools

• Stakeholders

• Planning
....A3 2021 BE,.... 
D3 until 2024 SI/BE...



2.0

ROC2 .0  STRATEGY
NEW PARTNERS

• Member states Portugal, 
Slovenia, France and Belgium 
are committed

• With ECHA, a key institution 
for chemical assessment 
joined

• RoC 2.0 will run from 2020 to 
2024 



THANK YOU!
• As of today, the strategy and individual challenge websites

will be publically available on 
www.roadmaponcarcinogens.eu

• If not done so, become a friend, join the Roadmap and help
to succesfully complete the challenges

• Finally, enjoy and share the new Roadmap animation
following this presentation!
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http://www.roadmaponcarcinogens.eu/
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